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Name of Event/Title - Industrial Visit @Igatpuri

Company Visited : Parle Biscuits Pvt Ltd
Dainik Bhaskar Corp Ltd

No of Students Attended : 103 Students

Date of Visit : 25" December, 2024 to 27" December, 2024
Class / Sem : MMS Regular 2" Year (Batch 2023 — 2025)
Faculty coordinator : Dr. Reena Poojara

Dr. Vaibhav Patil
Prof. Ketan Sutaria
Ms. Harshda Patil
Ms. Kishori Kale



DESCRIPTION

Objectives

e To provide students with practical exposure to the functioning of industries and their
operations, bridging the gap between theoretical learning and real-world application.

e To familiarize students with the structure, processes, and challenges of industries, helping them
gain insights into the corporate environment and decision-making strategies.

e To establish a connection between academic concepts and their application in real-time
scenarios, fostering a better understanding of industry practices.

e To equip students with analytical and observational skills by exposing them to various
functional areas of organizations, such as production, marketing, finance, and operations.

e To enable students to interact with industry professionals, creating opportunities for
mentorship, guidance, and professional networking.

e To promote experiential learning by allowing students to witness and engage in real-world

industrial activities, enhancing their academic and professional growth.
Key Takeaways

1. Enhanced Industry Knowledge

Students gained first-hand insights into the operations, production processes, and quality control
measures adopted by Parle Biscuits Pvt Ltd and Dainik Bhaskar. This exposure bridged the gap

between theoretical learning and practical application.
2. Understanding Business Operations:

The visit provided a comprehensive understanding of how large-scale organizations manage
workflows, from procurement of raw materials to delivering finished products, and how media houses

handle information dissemination and marketing.



3. Practical Exposure to Corporate Practices

The visit emphasized the importance of automation, supply chain efficiency, and technology in
modern businesses, as observed in the operations at Parle Biscuits. It also highlighted the role of

creativity and strategy in media operations at Dainik Bhaskar.
4. Real-World Application of Concepts

Students observed the practical application of concepts learned in class, such as operations

management, marketing strategies, and quality assurance techniques.
5. Interaction with Industry Experts

The session included an interactive Q&A, where students had the opportunity to discuss trends,
challenges, and career opportunities in the food production and media sectors with company

representatives.
6. Teamwork and Professional Conduct

The visit reinforced the importance of teamwork, discipline, and professional behavior in a corporate

setting, as demonstrated by the well-coordinated operations at the visited organizations.
Learning Outcomes

e The students has gained practical exposure to the manufacturing processes at Parle Biscuits,
including quality control measures and automation techniques. They also observed inventory
management and supply chain practices ensuring efficiency and cost-effectiveness.

e Students explored how Dainik Bhaskar integrates technology with traditional media to
maintain its market leadership and also learned about innovative marketing campaigns and
strategies used to engage diverse customer segments.

e Students observed professional work environments and organizational culture in two distinct
industries: FMCG and Media and understood the importance of collaboration and teamwork in
achieving business goals.

e They connected classroom theories of operations, marketing, and business strategy with
practical applications in the industry and analyzed how concepts like Lean Manufacturing,
Consumer Behavior, and Media Planning are implemented.



e Students were also engaged in discussions with industry professionals, gaining insights into
real-life challenges and solutions in their domains and recognized the need for adaptability and
continuous learning in a dynamic business environment.

e By exploring career opportunities in FMCG and Media sectors, students understood the skill
sets and competencies required to excel in these industries.
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Glimpse of Event
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Attendance Sheet

Atharva Institute of Management Studies
MMS - SEM Il - Batch 2023 - 2025
Industrial Visit:- LIST OF ROOMMATES (FEMALE
Sr No.| STUDENT NAME | ROLL NO. | Div| AGE | DATE OF BIRTH | CONTACT INFO
1 |Kshitja Sawant 51 B | 2 25-10-2001 9867900926
2 |sakshi Gharat 67 B | 23 25-10-2001 842135
3 |sampada Shvade 53 8 | 27 25:10-2001 7499165804
4 |pranita 30 B | 2 12-04-2001 5082349535
5 |Unnati Nakum 40 8 | 24 22.12-2000 702
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Feedback Analysis

How would you rate the pre-visit communication and coordination?

@ Excellent
49 4% @ Good
& Average
I @® Poor
45 9%

How would you rate the content and quality of the information provided at Parle

Biscuits Pvt Ltd?
@ Excellent
48 2% @® Good
& Average
I @® Poor

85 responses

85 responses




Were the production processes demonstrated clearly during the factory tour?

85 responses

® Yes
® No

How informative was the visit in terms of Manufacturing processes?

85 responses

@ Very Informative
@ Informative

& Neutral

@ Not Informative




How informative was the visit in terms of Quality control measures?

85 responses

@® Very Informative
@ Informative

@ Neutral

@ Not Informative

38.8%

®

Did the visit meet your expectations in terms of learning about the food and
biscuit industry?

85 responses

@ Exceeded Expectations
@ Wit Expectations
i Below Expectations




How would you rate the overall visit to Parle Biscuits Pvt Ltd?

85 responses

@ Excellent
@® Good
& Average
@® Poor

How would you rate the hospitality and professionalism of the Dainik Bhaskar
team?

85 responses

@ Excellent
@® Good
&) Average
@® Poor




How effectively did the visit showcase the newspaper publication process?

85 responses

@ Very Effectively
@ Effectively

@ Neutral

@ Ineffectively

How useful was the session in terms of understanding Content creation and
editorial processes?

85 responses

@® Very Useful
® Useful

@ Neutral

@ Not Useful




How useful was the session in terms of understanding Printing and distribution
mechanisms?

85 responses

® Very Useful
® Useful
@ Neutral
@ Not Useful

Were the technological advancements in the media and publishing industry
discussed adequately?

85 responses

® Yes
@® No




How would you rate the overall visit to Dainik Bhaskar?

85 responses

@ Excellent
® Good
© Average
@® Poor

To what extent did the industrial visit contribute to your understanding of real-
world business processes?

85 responses

@ Greatly
@ Moderately
@ Slightly

m @® Notat all




Did the visit help you relate theoretical knowledge with practical applications?

85 responses

® Yes
@ Partially
@ No

How would you rate the overall experience of the industrial visit?

85 responses

@ Excellent
@® Good
@ Average
@ Poor

&
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